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My Potential Busines and the Marketing Approach
I plan on starting a food truck business that will mainly target hard-working individuals in local warehouses and factories who lack enough time or energy to get healthy meals while at work. I also intend to extend my catering services to local events and company events hosted by organizations within my area. My target market will be inclined to purchase my product because they do not have the time to cook healthy meals while at work. Furthermore, I will offer an affordable alternative to expensive healthy meals. To promote awareness regarding our product, social media will be a crucial tool because it allows access to significantly large groups of consumers for free. Furthermore, social media provides an effective platform to interact with consumers and potential customers who are interested in our products. In such interactions, customers will be allowed to provide both positive and negative feedback, including criticism and reviews about our products and services (Warokka et al., 2020). Mass media platforms such as local newspapers will also be crucial in promoting awareness about the food truck among the locals. Similarly, pamphlets, flyers, and business cards will help promote my business.
My main products will be a collection of soul food cuisines, especially healthy whole meals made from fresh produce. I plan to focus on meals that are uncommon in our area to provide a sense of uniqueness and novelty for our consumers. Nonetheless, some commonly consumed meals will be included in the menu. Aside from the meals, the food truck will also offer cheap and common snacks for customers who do not intend to consume whole meals. Non-alcoholic beverages will also be served by the food truck, ranging from carbonated drinks to beverages such as tea and coffee. Delivery services will be provided for customers who are in various locations within our locality. Customers will also be allowed to make orders online and make online payments for the products. This will enhance the convenience of our services in a bid to promote our consumers’ experience.
Creating a significant online presence will therefore be a priority in our marketing approach. This will involve setting up an official page on all major online social platforms such as Facebook, Instagram and Twitter, where our contact information will be posted. Furthermore, these pages will contain full details about our services, which include “behind the scenes” footage about how our food products are prepared (Sharma, 2017). This will be an effective strategy since it will provide our customers with an insight into our processes, thereby enhancing transparency and customer loyalty by extension (Sharma, 2017). Customers will also be allowed to submit their reviews and ratings about our services. Moreover, social media will enhance word-of-mouth marketing as individuals inform their online social media friends about our services.
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